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The Market Goes to the Experts

This Lead Generation Guide provides tools and
insights for independent software vendors (ISVs)
in Software-as-a-Service (SaaS) and On-Demand
environments to extend market reach and improve
marketing results. It includes articles that address:

« Value of & Methods for Establishing Expertise
« Guerrilla Marketing Basics

Whitepapers, Seminars, and Panel Discussions
« Effective Traditional Marketing Methods

« Channel Partners & Strategic Alliances

« Executing an Integrated Marketing Plan

We are pleased to make this information available
to the industry in the hope it will help accelerate
the growth of SaaS and On-Demand companies.

Please feel free to contact us with questions about
marketing program design or on executing a par-
ticular plan.

We have been providing successful strategic mar-
keting, business development, and sales leader-
ship to technology companies for over twenty
years and will be pleased to assist in the develop-
ment of your marketing strategy and team.
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Fully-integrated marketing campaigns using both
traditional and guerrilla elements are key to ex-
panding brand awareness and demonstrating the
expertise companies require of service vendors.

This guide provides Software-as-a-Service (SaaS)
and On-Demand independent software vendors
(ISVs) with ideas and recommendations for identi-
fying their customers’ business problems and
leveraging their business and technical expertise
to raise their brand profile in any vertical market.
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Beyond Branding: The Goal of Quality Marketing
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By following the principles in this guide, SaaS and
On-Demand ISVs can become their customers’
trusted advisors. By helping solve the business
problems their applications are designed to ad-
dress, I1SVs will generate high-quality leads and
improve revenue growth,

The goal is to accelerate ISV transformation.
Beyond this guide, we are available to provide
additional support and detailed recommendations.
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